
ARE YOU AN ENGAGED MARKETER
O N  L I N K E D I N ?

1. Build a high
 quality network

Start by connecting with people you know and trust, such 
as colleagues and clients, building a strong network 
within your own industry. Forging and nurturing these 
connections can grow into opportunities such as 
business leads, or a new job. But there’s no need to stop 
there. Reach out to different verticals to gain an under-
standing of their worlds – and increase the range of doors 
your network could open for you.

6. Learn from the best

Connect with the brands that inspire you and you’ll get 
the opportunity to learn more about how they operate, 
with a behind-the-scenes view of the approaches that 
help them stand out. It takes just a click to connect with 
them on LinkedIn.

2. Light up your 
 profile

Humanise the language that you use on your profile 
page, to help bring your skills and expertise to life. Use 
specific adjectives, colourful verbs, and active construc-
tion: “managed project team” NOT “responsible for 
project team management”, for example. Act naturally, 
and don’t write in the third person unless it formally suits 
your brand. Picture yourself at a conference or client 
meeting. How do you introduce yourself? That’s your 
authentic voice, so use it.

4. Know your audience 
 – and start writing 

for them

After you’ve discovered the tone of your online voice, the 
next step is to start publishing your own thought-
leadership posts on LinkedIn Pulse. Thousands of 
marketers are already raising their profiles on LinkedIn by 
doing this. Make sure the content that you publish is 
useful and relevant for the audience you’re trying to 
reach. Having a clear focus and a compelling headline 
for each post will help drive engagement, and propel 
your personal LinkedIn brand forwards. There’s an 
audience waiting to hear from you on LinkedIn – you just 
have to start talking to them.

3. Learn from your 
 industry and join 

the conversation
LinkedIn Groups are a gold mine of interesting and 
engaging content, and a fantastic opportunity to learn 
from industry peers. Asking thoughtful questions helps to 
build your credibility, whilst plugging you into specialist 
subject matter expertise. You’ll have the opportunity to 
build your profile by sharing your own thoughts as well. 
Once you’re comfortable as part of a Group, you could 
start managing one of your favourites or start a new 
Group of your own.

5. Sharing is caring

Sharing your ideas on LinkedIn is a powerful way to raise 
your profile – and demonstrate your expertise. Sharing 
and commenting on the content that inspires you is a 
great way to start, and checking LinkedIn Pulse daily will 
give you plenty of content to choose from.


